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INTRODUCTION :-

‘Make in India’ initiative was launched globally in September 2014 as a part of India’s
renewed focus on Manufacturing. The objective of the Initiative is to promote India as the most
preferred global manufacturing destination.

Since the launch of this landmark initiative, the Government of India has taken several
reform initiatives to create an enabling environment for providing an impetus to manufacturing,
design, innovation and startups. India has emerged as the fastest growing economy globally. India’s
rate of growth of 7.5% is accelerating and it remains an oasis of growth in the midst of a subdued
economic landscape across the world. The Hon’ble Prime Minister has given impetus to growth with
several innovative initiatives such as “Make in India”, “Digital India”, “100 Smart Cities” and “Skill
India”.

The Make in India initiative aims to make India an integral part of the global supply chain. It
is about making Indian companies excel in a globalized workspace. India has vigorously opened up
its economy — Defiance, Railways, Construction, Insurance, Pension Funds, Medical Devices have all
been rapidly opened up for Foreign Direct Investment. India today is one of the most open economies
of the world.

In order to achieve this, the Government of India has taken up a series of measures to
radically improve Ease of Doing Business. Its objective — make the regulatory environment easy and
simple for business to flourish. It has effectively used technology to converge and integrate
departments. 14 services are integrated with e Biz portal which will function as a single window
portal for obtaining clearances from various government agencies.

Research Methodology :-

For writing this paper secondary data has been used. The data has been used from various

websites, newspapers and reports.

Objectives :-

To analysis the Make in India Campaign.

To study opportunities and challenges for Make in India Campaign.
To identify merits and demerits of this campaign.

Opportunities - Make in India :-

The 'Make in India' campaign appears to have come at flawless time. Numerous giant
foreign companies have already communicated their enthusiasm in setting up their manufacturing
plants in India. Aiming to make India as its export hub, home appliances manufacturer Bosch and
Siemens today declared to open their company’s first manufacturing plant in our nation, which is to
be set up at a cost of Rs. 350 crore. The facility, aimed at making India as an export hub for the South
East Asian region, which is estimated to start their operations by the second half of 2014, an
organization’s statement explained. Sony Corp sources most of the products it offers in India, plants
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in Thailand, Malaysia, China and Japan. The organization, which has been known as dynamic India
from past two decades, now sources products from overseas factories based on India's free-trade
agreements. Japan's largest consumer electronics exporter, is presently seriously assessing to “come
and make in India” opportunity. Switzerland-based chocolate producer Barry Callebaut looking for
setting up a manufacturing unit in India as part of its worldwide extension plans to capitalize on Rs.
3,000 core domestic market.

Presently, the $5.2 billion Swiss chocolate producer has 50 manufacturing factories across
Europe, Africa, North and South America as well as Asia-Pacific. India is an central market for Barry
Callebaut and it wants to be in the market on long-haul. Make in India aims to boost entrepreneurship
in India irrespective of other places. A strong manufacturing sector has the potential to take our
economic and financial growth to a higher direction, providing jobs to our youth and fulfill their
desires. The economic impact of manufacturing in India will go beyond direct business. It will
provide occupations in the administrative sector and allied services like logistics, transportation, retail
and so forth. Needless to say, as manufacturing would require free flow of crude materials and
finished goods, enhancing logistics foundation such as port-to-inland connectivity, fright air terminals
and so forth. Would be basic and these advancements promise to transform India into a worldwide
manufacturing hub. The government’s “Make in India” initiative aims to expand the share of
manufacturing to 25 percent of GDP by 2022 from the present 12 percent. This is expected to result
in the formation of 100 million occupations. KPMG and CII recently completed a report which
recognized nine key activity items to make India favorable for large-scale production. These
incorporate streamlining venture endorsement, facilitating land acquisition processes, creating an
appropriate labor development ecosystem, efficient and effective enforcement of laws, facilitating
greater cross-border transactions, creating clear exit guidelines, rationalizing taxation regimes and
technology enablement of the government. Implementing the aforesaid action items requires a
detailed roadmap, including the development of uniform standards and procedures, introducing
common application forms for seeking approval from central and state governments, and building a
model for a solitary window component. To ensure the nation’s place as a worldwide manufacturing
powerhouse, the government, industry and civil society must work in couple to reestablish financial
investors and public confidence in “Make in India” campaign to make it successful.

Challenges - Make in India :-

India’s small and medium-sized businesses can play a major role in making the nation take

the next huge jump in manufacturing. India ought to be more engaged towards novelty, curiosity and
innovation for these areas. The legislature needs to outline the plans to give special benefits to these
areas. As indicated by World Bank, India positions 142 out of 189 nations in terms of ease of doing
business. India has complex taxation system and poor foundation facilities. Rapid skill up gradation
is required on the grounds because skill intensive sectors are dynamic segments in our nation;
otherwise these sectors would become uncompetitive. India ought to rouse innovation work, research
and development which is currently less in India and should give more space for advancement.
1. Creating healthy business environment will be conceivable only when the authoritative apparatus is
efficient. India has been very stringent with regards to procedural and regulatory clearances.
Business-friendly environment will only be made if India can sign easier approval of projects and set
up hassle-free clearance mechanism.
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2. India should also be ready to handle elements that unfavorably influence competitiveness of
manufacturing. To make the nation a manufacturing hub the unfavorable elements must be evacuated.
India should also be ready to impose tax concessions to organizations that come and set up their units
in our nation

3. India's make in India crusade will be constantly contrasted with China's 'Made in China' campaign.
The dragon propelled the campaign at the same day as India trying to retain its manufacturing
abilities. India should constantly keep up its strength so as to outpace China's supremacy in the
manufacturing sector.

4. India must also encourage high-tech imports; research and development (R&D) to upgrade 'Make
in India' give edge-to-edge rivalry to the Chinese partner's crusade. To do as such, India must be
better prepared and motivated to do world class R&D. The legislature must guarantee that it gives
platform for such innovation and development.

Merits — of Make in India :-

1. Creates Job Opportunity

2. Enhance the Vicinity

3. Grow GDP

5. Increment in Brand Value

Demerits - of Make in India :-

1. Negligence of Agriculture

2. Depletion of Natural Resources

3. Misfortune for Small Entrepreneurs

4. Disruption of Land

5. Fabrication based Economy

Conclusion :-

India has the capability to push its manufacturing contribution to GDP to 25% by 2025.
Government has to act as the central pivot of aligning industries, private companies, public sectors
and all stakeholders in realizing this vision. The government of India has found number of steps to
further empower investments and further enhance the business atmosphere. “Make in India” mission
is one such long haul initiative which will understand the fantasy of changing India into
manufacturing Hub. Start-ups in the core manufacturing sectors which are poised to play a vital role
in the accomplishment of this campaign “Make in India”.
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